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	Code
	Course Name
	Credit
	ECTS

	MAT 302
	Data Analysis & Reporting
	(3-0) 3
	6

	Prerequisites
	None

	Language of Instruction
	English 
	Mode of Delivery 
	Online / Zoom

	Type and Level of Course
	Elective, 3. Year, Spring Semester

	Lecturers
	Name(s) 
	Lecture Hours
	Online Office Hours
	Contacts

	Course Coordinator
	Assis. Prof. Dr. Duygu GÜR
	Thursday: 10:00-12:30

	e-mail during week
	bulentozer@cag.edu.trduygugur@cag.edu.tr

	Course Objective 
	After completion of this course, the students would be provided with a good understanding of business research, and they would be equipped with the practical tools and skills to conduct business research. 

	Learning Outcomes of the Course
	
	Students who have completed the course successfully should be able to:
	Relationship

	
	
	
	Prog. Output
	Net Effect

	
	1
	Understand the importance of business research as a management decision-making tool.
	1.3.4.5.7.8.9
	4

	
	2
	Gain a clear understanding of theoretical foundations of research methodology and analysis.
	1.3.4.5.7.8.9
	4

	
	3
	Have knowledge of the key terms and concepts in the business research process.
	1.3.4.5.7.8.9
	4

	
	4
	Understand basic survey research development methodology
	1.3.4.5.7.8.9
	4

	
	5
	Become familiar with basic statistics: selection, application, and interpretation.
	1.3.4.5.7.8.9
	4

	
	6
	Develop, apply and evaluate a survey questionnaire. 
	1.3.4.5.7.8.9
	4

	
	7
	Explore, display and examine data. 
	1.3.4.5.7.8.9
	4

	
	8
	Effectively present research results via written reports.
	1.3.4.5.7.8.9
	4

	
	9
	Implement the principles of positive human resource management in business organizations
	1.3.4.5.7.8.9
	4

	Course Description: This course will cover all stages of the business research processes, as well as the collection and analysis of data in an actual research project. A variety of methods will be employed, both quantitative and qualitative, which may be applied to gathering and interpreting data for a specific problem. The ethical issues that arise during the research process will also be addressed. In addition, this course seeks to improve students’ critical thinking problem solving skills and aslo using computer based programs to analyze the research data.  

	Course Contents:( Weekly Lecture Plan )

	Weeks
	Topics
	Preparation
	Teaching Methods

	
	
	
	

	1
	Introduction 
	
	

	2
	The nature of business research
	Chapter 1
	Text Book Notes with PP Presentations

	3
	Formulating the research topic 

Critical reviewing the literature& 
	Chapter 2
	Text Book Notes with PP Presentations

	3
	 How to prepare a scientific paper: rules, styles and programs
	Chapter 3
	 PP presentations & applications

	4
	Formulating the research design
	Chapter 4
	PP presentations & applications

	5
	Sample Designs and Sampling Procedures
	Chapter 5 
	Discussions about internet surf &Text Book Notes with PP Presentations

	6
	Collecting data using secondary data
	Chapter 6
	Text Book Notes with PP Presentations

	7
	Collecting data: primary data through observation& interviews
	Chapter 7
	Text Book Notes with PP Presentations

	8
	Negotiating access & research ethics
Introduction to the Programs SPSS,Excel,online survey desgigning
	Chapter 8 
	Text Book Notes with PP Presentations

	9
	Data analysis techniques
	
	PP presentations & MS Office 

	10
	Data analysis techniques
	
	PP presentations & MS Office 

	11
	Data analysis techniques
	
	PP presentations & MS Office 

	12
	Data analysis techniques
	
	PP presentations & MS Office 

	13
	Data analysis techniques
	
	PP presentations & MS Office

	14
	Presentations of the term papers
	None 
	Presentations

	REFERENCES


	Textbook
	Research Methods for Business Students, Mark Saunders, Philip Lewis, Adrian Thornhill, Prentice Hall, Pearson, 5th Ed.  2009.    
Research Methods for Business,  A skill  building approach, Uma Sekaran, John Walley & sons.   4th ed                             

	Recommended Reading
	Business Research Methods 1e ,William G. Zikmund | Christina Quinlan
Research Methods for Business,  A skill  building approach, Uma Sekaran, John Walley & sons.   4th ed
Business Research Methods, Dr. Sue Greener, ww.bookboon.com
 Sosyal Bilmlerde araştırma yöntemleri, Sait Gürbüz & Faruk Şahin, seçkin yayıncılık,3rd ed.

	Material Sharing
	Business Research Methods; William G. Zikmund, 7th Edition, South-Western, 2004, USA.

	ASSESSMENT METHODS

	Activities
	Number
	Effect
	Notes

	Assignments
	2
	40%
	

	Project & presentation
	1
	60%
	

	
	
	
	

	
	
	
	

	ECTS TABLE

	Contents
	Number
	Hours
	Total

	Hours in Classroom 
	14
	3
	42

	Hours out Classroom
	12
	4
	48

	Home works
	 4
	2
	4

	Projects 
	1
	42
	32

	Midterm Exam
	1
	12
	12

	Final Exam
	1
	18
	18

	Total

Total / 30

ECTS Credit
	138

	
	156/ 30 = 5.2

	
	6.00

	


